
RENSHAW BAKING FACEBOOK  The Sweet Ingredient to Viral Success 
 
The brief: 
 
As part of a wider communications campaign for the UK’s leading manufacturer of baking ingredients, 
Renshaw, Rule 5 was challenged to: 
 
• Increase Facebook page likes 
• Increase user engagement 
• Encourage the sharing of user content 
• Position the brand as the authoritative voice, inspiring bakers nationwide 
 
The campaign: 
 
In 2013 we set to further develop the platform in line with Renshaw’s business objective to increase 
awareness of the brand while  creating a substantial and engaged community that could subsequently 
be introduced to a transactional website.   
 
Key to the success of the Dalmatian puppy was:  
 
• R5’s content planning strategy ensured the community was engaged and confident in sharing 

their own content 
• Understanding the viral potential of content and successfully identifying imagery with high 

sharing potential 
 
The results:  
 
An incredibly like-life cake of a Dalmatian puppy called ‘Dimples’ the Dalmatian set a new record when 
it came to getting fans talking and made a significant impact on the Renshaw Facebook community 
with: 
• 1.6 million page impressions  

 
• A 50% rise in the number of friends of fans the page now has links to 

 
• 50,603 Facebook shares and 149,467 ‘likes’ at the time of writing  

 
• Generating 4,000 new likes for the Renshaw Baking Facebook page in under three months, 

increasing the page total to over 10,000 with no ad spend and no promotional mechanic 
 

• It’s impossible to quantify the value of a like and reputable studies have valued Facebook likes 
at anything from 21 cents to $214.81.  (Source: New York Business Insider - 27.03.13).  If we 
were to take a low mid-point that would generate value of the new likes at $400,000 or 
£257,000.    

 
 

  www.rule-5.co.uk 

Image generated 
50,600+ shares and 

49,400+ ‘likes’ 

Sharing one image added 
4,000 non-paid for ‘likes’ 

to the brand page – a 
50% rise in potential 
reach of the account   


